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The PAINT-OUT ON MAIN STREET, was a sunny and successful day.

To view additional photos please
follow the link below

6th Annual
Paint Out on Main Street

Find us on

Facebook
All Paint Out Photos are Here

CALL to ARTISTS for 2011 HOLIDAY TREE DECORATIONS

This is a shout out to artists of all ages. We’d like to decorate Sedona’s Holiday Tree with community character
and you can help make that happen.

We need handcrafted decorations donated by November 2011. They will be used to adorn the 17° Everest Fir
holiday tree for years to come. The tree is set up before Thanksgiving, is the focal piece of Sedona’s Annual
Holiday Tree Lighting & Santa Visit event and remains on display until after the first week of January, thanks
to the coordinated efforts of the City of Sedona, Sedona Chamber of Commerce and Sedona Main Street
Program.

For community benefit, please follow these simple guidelines for handcrafted decorations:
e Safe

Durable (to withstand winds & outdoor elements for 2 months/year)

Shatterproof

Weatherproof

Able to be securely fastened

Scaled to fit 17’tree (if ornaments, approx. 6-12”)

Family-friendly

Reflects the spirit of the holidays and/or Sedona

Please plan to participate in this effort and let us know if you intend to do so. You'll be joining the ranks of local
artists Fuller Barnes & Joshua Hite who generously donated handcrafted decorations in 2008 & 2009. Call
(204-2390) the SMSP office or email us.
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Office of Tourism

Find us on
Facebook

I attended a free workshop & conference this December that was offered by Arizona Office of
Tourism’s complimentary Arizona Tourism University workshop Social Media 101 with one
SMSP Director. It was the most useful tool for Social Media beginners. Many types of Social
Media sources and types were discussed and given.

One tool each business should take advantage of is EASY & FREE and no social media or
website is needed (but would be beneficial). Register your business with
http://www.google.com/places/ as quickly as possible. Google Places is a search tool used by
“smart phones”. All the free apps (applications) you hear about on iphones, etc. will locate the
closest business by type for the user of those phones and if you are listed on Google Places you
will be one of those choices. One additional listing for your business at the touch of a potential
customer’s smart phone.... And its FREE !!!

Reasons for jumping on the Social Media bandwagon are: It’s more personal and the easiest
way to stay in touch with your customers, brand yourself and reach a larger audience. It is also
less invasive to your audience and it complements your other Medias and social interactions.

Some rules or guidelines to help are: Focus on branding yourself, decide what your purpose or
goal i1s and control the quality of content. Try to use the 90/10 rule of 10% personal and 90%
professional.

If you have a website, why not add a FREE blog to keep your new potential followers up to date
with your business? You can add photos of new products, add your professional achievements,
DIY articles, and you can interact with your readers too. Here are three free blog sites: Easiest
to use is Tumblr, next Blogger and Wordpress.com. Our teacher Jerry Foreman, recommended
an update or addition to the blog 2-4 times monthly.

Facebook was the reason we attended this conference. I know, one more thing to put on the long
list of things to do, but it can drive customers to your website and help improve customer
relations (best time for posting is Noon to 5pm). Uploading content to promote yourself is easy,
and it 1s also Free and can be used as a search tool too. Let’s get your business found, by those
who are looking for information.

All businesses want new and returning customers, so I hope you will try at least one of the
suggestions above. Yes, Sedona Main Street has a website, and yes we can be found on
Facebook too. We hope and encourage all readers to “like” SMSP on facebook. We will not spam
you with unnecessary information. We will keep you up to date with District issues and
information.

I do hope to continue my education of “social media” and in turn, will share that wealth of
information with you. Contact me if you have questions, or suggestions either by email, website
or old fashioned way of the phone (a bit of social media humor) 204-2390 and ask for Anne.
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Words To Live By, Starting Today ...

The Basic Rules of Social Media ...

Keep a few things in mind and you'll be much more successful when using

social media: 'S
LD \** :
- L = _”v
Focus on the Customer, NOT the Company ... Always. Branding (and all
marketing, for that matter) should always be about what your prospects need or want ... NOT just
what you have to sell. Position your offering to fulfill their needs and use social media that they

already identify with and use.

No One Connects With a Company. Customers and prospects connect with the PEOPLE who
make up the company. Make sure that your social media strategy has a face and a personality. Blogs
should be written by people, not companies. Profiles should belong to brand champions, not corpora-
tions.

Teach, Don't Preach. Share, Don't Sell. People love to learn, but they don't like to be lectured to.
Share information and expertise generously. Create visibility, credibility and a reputation as a re-
source. Do that successfully and prospects will seek you out to buy. Social media should be an interac-
tive, social setting, not a sales floor.

Visibility Sells. Position your company and its offering to be Top of Mind in the category of
your choice. Use social media to get there ... and to stay there. Let us know if you need
help.

Excerpt from Presentation Plus Corporate Communications Newsletter - December 2010

Arizona Statewide Small Business Network
Website To Debut in January

We are putting the finishing touches on the first phase of a complete redesign and rebuild of the
Arizona Small Business Development Center Network (AZSBDC) website. This statewide resource
connects clients, potential clients, partners and stakeholders with AZSBDC ... SBA ... ASBDC ... and
other state and national resources that facilitate business development and growth.

We are currently in the beta testing phase, with the website scheduled to debut to the public in
January. You can see the work in progress HERE . Tell us what you think. You can see the existing
site HERE.

Next up? The addition of even more resources, including customized gateways for existing owners and
aspiring entrepreneurs, based on their stage of business development ... even greater online resources
(the AZSBDC Resources list is already one of the best in the U.S.) ... And features like online chat,
access to remote counseling and full social networking capabilities and outreach tools.

Lori Martinek coordinates Network Marketing Programs for the AZSBDC. She will kickoff the
Network's new blog and maintain its social media accounts during the coming year. Email us
(jm@pplusonline.com) how we can provide your community or organization with the same visibility-
building capabilities.

Excerpt from Presentation Plus Corporate Communications Newsletter - December 2010
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§ SEDONA — (December 15, 2010) — As each of
you come to work each day have you noticed
those red boxes with the big white letters
AED on the light poles throughout Uptown
Sedona. Each of those boxes contains an
automated external defibrillator (AED).

 Are Those Red Boves Outde my tore!

What is an AED? An AED is a computerized
f medical device. An AED can check a person’s
& heart rhythm. It can recognize a rhythm that
requires a shock. And it can advise the
rescuer when a shock is needed. The AED
uses voice prompts, lights and text messages
to tell the rescuer the steps to take.

Combined with Continuous Chest
Compression CPR (Hands Only CPR) and
the use of an AED you can become a vital
link to increasing that survival rate for
cardiac victims. Hands Only CPR, which
involves continuous chest compressions at the rate of 100 per minute, is much less confusing
than the standard CPR, where you need to remember breaths to compression ratios and
correct head tilt. In addition, many people are hesitant to start mouth to mouth on a
stranger today.

It appears that the most vital component of this life saving technique is the continuous chest
compressions, which allow immediate blood flow moving to the brain, while automatically
providing some oxygen movement, giving important life essentials to the victim.

FACT: Thank you from the

Sudden cardiac arrest claims
about 1,000 lives a day in the
United States. For every
minute a patient waits for help,
their chances for survival drop
by 10%. With a little training,
you can save a life. Contact the

Sedona Fire District at for more Sedona Fire District
information on this Slmple life 2860 Southwest Drive, Sedona, Arizona 86336

saving procedure. Telephone (928) 282-6800 FAX (928) 282-6857
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Sidewalk Dining Resolution Passes
Qs

The City of Sedona City Council, at the December 14, 2010 Council Meeting, approved a
resolution to allow sidewalk dining on public sidewalks and City rights-of-way. Various
business establishments had approached the City about expanding potential uses of public
sidewalks and rights-of-way for outdoor dining experiences whereby residents and tourists
would be able to have an outdoor dining experience and enjoy the beauty of the City’s natural

surroundings. It was also the desire of these businesses to be able to offer alcoholic beverages
as part of an outdoor dining experience to create a more festive and entertaining attraction,
particularly in the Uptown area for residents and visitors. It would also serve to encourage
visitors to spend more time in the Uptown area during evening hours. Outdoor dining on
private property is not regulated by this resolution.

City staff worked with local businesses to create a set of regulations governing sidewalk
dining. Under this resolution, a business must obtain a permit in order to have sidewalk
dining in front of their establishment. The permit requires a designation of the area proposed
for sidewalk dining and insures that pedestrian rights-of-way are still maintained. When the
dining includes serving alcohol, a permit issued by the Arizona Department of Liquor
Licenses and Controls authorizing serving of alcoholic beverages in such areas is required.
Permittees are required to offer food service along with service of alcoholic beverages.
Liability insurance covering the City is also required.

The permit also regulates the placement of furniture, tables and chairs within the sidewalk
dining area. Permittees are prohibited from selling other goods or services within these
sidewalk dining areas, unless a temporary permit for such sales is obtained.

These sidewalk dining areas are also subject to the City’s Sound Control ordinance.

The permit is revocable if a permittee violates its terms, or if changing conditions cause
pedestrian or traffic congestion, or if the permittee is delinquent in paying city sewer fees.

The provisions regarding sidewalk dining in public rights-of-way will be published as Article
7-14 of the Sedona City Code. Further information is available by contacting the City of
Sedona Public Works Maintenance Division at 928-204-7800.

Dan Neimy,

City Maintenance Superintendent \\\ r ]/

FELAI

V'
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%% Let'sHavea Paradel ¥% mmu.

WE CAN'T DO IT WITHOUT YOU......
Yes, we're already planning the 41st Annual St. Patrick’s Parade & Festival.
It is one of our community’s premiere events and it takes place in Uptown Sedona. The Date is

Saturday March 5th, 2011

We need your help to make it happen. Since the Parade & Festival is truly a free community event, we ask
you, the local business person, to help defray some of the costs by making a donation to this year’s event.
There are several sponsorship levels with varying opportunities for business recognition, at reduced prices
this year. By supporting the event you will assure both its success and continuation. As you can imagine,
staging such an event costs money for administration, trophies, equipment rental, transportation, permits,
promotions, etc. Although funds for the Parade are received from entrant fees, they are not sufficient to
cover the total costs.

Shamrock Club-Contribution: $75.00 (was $1(>@)
 You or your business will be listed as a contributor in the St. Patrick’s Day Parade & Festival
Event Program & You or your business will be mentioned by the Parade Master of Ceremonies
at the Grandstand area during the Parade
Irish Green Club-Contribution: $175.00 (was $256.00)

~ Same as above, plus
Your business name listed on a Sponsors banner to be carried in the Parade
Celtic Club-Contribution: $350.00 (was $500.00)

Same as above, plus

* Your business name mentioned at the Parade Festival; One complementary entry in the
Parade.

Pot O’ Gold Club-Contribution: $750.00 (was $1@6\00)

Same as above, plus
A banner displaying your business name carried in the Parade; Your business name on a Pot
. O’ Gold sponsor banner displayed at Festival; Mention in all official parade and festival
* publications and promotions; Your business name printed on parade t-shirts worn by all
parade staff; One complementary entry in the Parade.
Over the Rainbow Club-Contribution: $1000.00 (was $1%00)

Same as above, plus
Your logo on Parade application (confirm and send logo by January 17th); Your business
logo printed on parade t-shirts worn by all parade staff; Your logo on Parade & Festival Event
- Program; An individual banner with your logo and business name carried in Parade; An
* individual banner with your logo and business name displayed at Festival.

A business entry in the Parade is also great exposure for your business and costs $100. You can meet and
greet, walk or ride, hand out flyers or brochures or business cards. It’s fun and your entry can be grandly
simple or simply grand. You can also lend a hand - your own, your employees, your family and friends. It
takes hundreds of hours of volunteer time and we can likely find something to fit the individual schedule
and time available.

Thanks for your participation in any way that you can,

“The Green Team” (a.k.a. Sedona St. Patrick’s Day Parade Committee)
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Youth Matters: The Most Neglected Travel Market

You can measure the importance of the youth travel market in numbers or in its changing
makeup but it’s perhaps best viewed in its immense potential to a wide spectrum across the
travel market.

“The importance of youth and student travel to the global economy should not be
underestimated was the message from the Official Tourism Organizations meeting recently
held at the World Youth and Student Travel Conference (WYSTC) in Beijing,” wrote PRLOG
earlier this month. One of the goals at that meeting was to give tourism organizations the
power to lobby governments about the importance of the market.

The youth market is a US$136 billion enterprise. Studies show that young travelers:
¢ Spend more than those in other travel sectors.

e Spend four times longer traveling to a destination than the average visitor. The
average young traveler spends US$2600 per trip.

e Have a higher lifetime value than other travel sectors because the backpackers and
students of today are tomorrow’s honeymooners, family, business and leisure
travelers.

e Are more resilient to economic downturns and are less risk averse than
mainstream travelers.

e Are trend-setters and pioneers in exploring tourism frontiers and opening up new
markets.

¢ Communicate their experiences to a wide audience through their use of social
media. Vietnam and other Asian markets are examples of areas that developed
from the backpacker’s market.

e Are leaders in environmental and socially-conscious causes.

Young travelers are usually defined as aged 16 to 29. In some surveys, that market has
grown faster than most other travel segments.

So where are opportunities for travel providers? Many.

¢ One of the most obvious: travel agents. Why? Because young people tend not to use them.
In fact, one survey of those aged 18 to 35 found that more than 80 percent said they did not
use travel agents for any plans.

e Youth travel is stimulating the development of new market niches in areas such as spe-
cialized youth accommodation, work experience, volunteer travel, ‘au pairing’, language
learning and educational travel.

e Mid-priced and luxury hotels take note: The youth market does not attract just low-cost
hostel dwellers.

¢ Youth hostels worldwide are upgrading their bunk-bed dormitories and developing
innovative concepts to attract the market a cut above the “bare necessity” traveler.
Continued page 12
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Ciazwen. Moves Offices to Uptown Sedona

Verde Valley Caregivers Coalition is pleased to announce it will relocate its offices to Uptown Sedona,
at 299 Van Deren, Suite 2, on January 3, 2011. The move by Verde Valley Caregivers Coalition con-
veniently relocates offices close to its thrift shop, Silver Linings, located at 345 Jordan Road. The of-
fice phone and fax numbers will remain the same: Phone: (928) 204-1238; Fax: (928) 203-9503.

(310

“The new offices will better support program growth to meet increasing requests for our services as
well as management of Silver Linings,” says, Robin Merrill, Board President. “With this move, we
will help assure our capacity to continue our mission throughout the Greater Verde Valley with the
support of many more volunteers.”

Thrift shop donations help support the organization, and both new and gently used items are greatly
appreciated. Since 1993 Verde Valley Caregivers Coalition, a 501(c)(3), has been providing, at no
charge, volunteers to assist neighbors in need. Services include transportation to and from medical
appointments and errands, friendly phoning and visiting, shopping with or for, business help, handy-
persons, respite assistance, and installation and maintenance of Guardian Angel personal security
systems. Individuals also serve as thrift shop or office volunteers. In 2010, 280 volunteers have as-
sisted over 1,200 individuals and provided move than 17,000 hours of service.

For more information on Verde Valley Caregivers Coalition call 204-1238 or visit
www.vvcaregivers.org or contact Kent Ellsworth, Executive Director via email at
kentellsworth@vvcaregivers.org.

---Edited from press release by VVCC 12-1-10

Youth article continued

¢ Destination and adventure travel sites should also know that surveys show more than two
thirds of young people travel with a purpose: to learn a language, volunteer, work or study
aboard.

e A growing number of countries are therefore seeking to attract niche markets (e.g. sports
and adventure) with specific youth travel marketing campaigns and policies. Travel providers
can look to “hitch a ride” or take advantage of that wave of development.

Demand from student travelers for a broader range of language travel products —
combined with a series of industry mergers and acquisitions — have opened up new
locations for the language travel market.

Key aspects of destination development are: youth budget accommodation, cultural
routes, information services, web portals, tour packages and discount programs.

(excerpt from AOT In Action, Issue 343 November 22, 2010)
(excerpt from Travel Mole Newsletter, Nov. 16, 2010)
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Thanks to Our SMSP Champions !

o Kach and every Merchant who decorated their stores, dressed in costume and
stayed open to greet each trick or treater with a smile and candy. You are the
CHAMPIONS to all the children, their families and SMSP. You made this

Halloween spectacular!!

« West Sedona Elementary School Fall Festival Committee for donating the leftover
treats to the Fire District for distribution to children on Halloween.

e Our Media Partners for donating promotional coverage throughout the year
(http://www.sedonamainstreet.com/mediapartners.htm)

e The Woellmer family for donating the proceeds from the Matterhorn Shoppes
fountain

o Sedona Pines for donating all proceeds from their bottled water sales to Sedona
Main Street Program

o Community Police Alliance volunteers for safety patrols at SMSP events: most
recently Safe & Fun Trick or Treat and Holiday Tree Lighting & Santa Visit

o Cheers family of Stores for distributing event flyers throughout VOC

« Susan Rogers for distributing event flyers throughout West Sedona

o Sedona Volunteer Park Rangers for distributing event flyers in Uptown
o SMSP Small Area Coordinators for help delivering business information

e SMSP Directors & Committee Members for donating their skills, expertise &
countless hours to create a better Sedona for everyone in our district & community

o Cybertrails.com for donating hosting of our website (www.sedonamainstreet.com)

since 1999 .
Special Thanks to all our Volunteers & Partners

who make everything possible!

Newsletter articles printed in this issue may not necessarily reflect the opinions of Sedona
Main Street Program and its’ Board of Directors.

SMSP FUNDING SOURCES INCLUDE THE CITY OF SEDONA, MEMBERSHIP DUES, BENEFACTORS, EVENTS, AND

DONATIONS. SMSP IS A 501(C)(6) NON-FOR-PROFIT ORGANIZATION. DONATIONS ARE NOT DEDUCTIBLE AS A

CHARITABLE CONTRIBUTION FOR FEDERAL INCOME TAX PURPOSES BUT MAY BE A BUSINESS EXPENSE.
Newsletter funding provided by the City of Sedona
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